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ARTICLE INFO ABSTRACT

Keywords This article aims to approach students’ perception of mastery of the reasoning-for-complexity com-
Higher Education, educational petency and its sub-competencies (scientific, systemic, and critical thinking) in a sample group ata
innovation, complex thinking Latin American university. The intention was to identify whether there are statistically significant
competence, entrepreneurship differences in a population of men and women in a training program in entrepreneurship, assess-
training, gender gap. ing whether gender could be a factor to consider by educational institutions offering these spe-

cialties. The present exploratory study applies the validated E-Complexity instrument to measure
the perception of a convenience sample of 116 students from a private university in Mexico. Statis-
tically, the overall mean and the means for each item were calculated for the students’ perception
of their mastery of the reasoning-for-complexity competency. From the results, we can confirm that
no statistically significant evidence demonstrates differences between men and women in their
perceived mastery of the reasoning-for-complexity competency in general. However, analyzing the
results by sub-competencies shows that women tend to have a higher perception than their male
counterparts. Thus, this article shows the need to develop environments beyond academia and the-
ory, guaranteeing an actual follow-through to equality promoted within educational institutions.

RESUMEN
Palabras Clave El objetivo de este articulo es aproximarse a la percepcion de los estudiantes sobre el dominio de
Educacion Superior, innovacion la competencia razonamiento para la complejidad y sus subcompetencias (pensamiento cientifico,
educativa, competencia de sistémico y critico) en un grupo muestra de una universidad latinoamericana. La intencién fue iden-
pensamiento complejo, formacién en tificar si existen diferencias estadisticamente significativas en una poblacién de hombres y mujeres
emprendimiento, brecha de género en un programa de formacion en emprendimiento, evaluando si el género podria ser un factor a con-

siderar por las instituciones educativas que ofrecen estas especialidades. El presente estudio explor-
atorio se basa en la aplicacion del instrumento validado E-Complejidad para medir la percepcién de
una muestra de conveniencia de 116 estudiantes de una universidad privada en México. Estadistica-
mente, se calcul6 la media general y las medias de cada item para la percepcion de los estudiantes
sobre su dominio de la competencia razonamiento para la complejidad. A partir de los resultados,
podemos confirmar que no existen evidencias estadisticamente significativas que demuestren difer-
encias entre hombres y mujeres en sus niveles percibidos de dominio de la competencia de razonam-
iento complejo en general. Sin embargo, el analisis de los resultados por subcompetencias muestra
una tendencia de las mujeres a tener una percepcion superior a la de sus homélogos masculinos. Asi,
este articulo muestra la necesidad de desarrollar entornos més alla de lo académico y lo teérico, que
garanticen un seguimiento real de la nocién de igualdad promovida en las instituciones educativas.
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1. Introduction

One of the most significant challenges facing entrepreneurship training is that, unlike other areas of study;, it
must promote acquiring new knowledge of the administrative and business discipline and developing skills
that provide the future entrepreneur with the ability to generate, implement, and develop and consolidate a
proposal (Cheung & Wong, 2018). Therefore, it is necessary that the students, during their training process,
acquire competencies that facilitate facing an uncertain world, which requires reasoning for complexity, a skill
that universities with entrepreneurial training programs consider with greater attention (Suarez-Brito et al,,
2024; Wishnu et al., 2020).

Complex thinking or reasoning is the ability of individuals to integrate the knowledge they possess to analyze
and synthesize information that allows them to solve the problems they face. This type of reasoning includes quanti-
tative, qualitative, analogical, contextual, imaginative, combinatorial, and creative analysis skills. The aim is to enable
people to understand their reality, considering the elements and factors involved in any phenomenon dynamically,
allowing them to make comprehensive proposals (Castillo-Martinez et al., 2023Vazquez-Parra et al., 2023).

However, although the value of this competency is recognized, and all students are expected to develop
these skills and knowledge similarly, entrepreneurship training programs are only sometimes designed to pro-
mote equity and inclusion. Unfortunately, most entrepreneurship training programs universities offer are based
on developing skills and competencies related to entrepreneurship without considering individuals and their
differences (Alvarez et al., 2021). In this sense, evidence suggests that women are underrepresented as par-
ticipants and collaborators in many of these training programs, which is reflected in the fact that, according to
Granados (2020), entrepreneurial education and training programs end up having less impact on developing
competencies in women than in their male peers, which, in the long run, impacts their subsequent entrepre-
neurship process. Additionally, in some Latin American countries, such as Mexico, various barriers to practical
entrepreneurship training for women are perceived, including cultural and social biases, the predominance of
male instructors, and the greater use of male role models in the content delivered (Alonso-Galicia & Silveyra-
Leo6n, 2022; Sanabria-Z et al., 2024).

In Latin America, the issue goes beyond education and extends to a noticeable disparity in entrepreneur-
ship between genders. The gender gap is evident in the region, impacting not only the involvement of women
in initiating businesses but also their chances of success once they embark on entrepreneurial ventures (Baeza
& Lamadrid, 2019). Despite entrepreneurship being a crucial catalyst for economic growth and innovation in
many Latin American nations, women encounter more barriers and difficulties than men. These challenges
include limited access to financial resources, difficulties in balancing work responsibilities with family life, a lack
of robust professional and business support networks, and the pervasive discrimination and unequal opportu-
nities faced solely due to their gender (Al-Qadasi et al., 2023).

In this sense, it is important to develop studies that are not limited to evaluating the development of skills or
knowledge among the students of these training programs but also consider the importance of training having a
similar impact on all students, regardless of their personal characteristics or gender. The perception of students
about their potential and their competencies has an evident influence on the vision they develop about their job
opportunities, which, from the universities, must be promoted within a framework of equity (Bian et al., 2023).

Thus, this study aims to approach the students’ perception of mastery of the reasoning-for-complexity com-
petency and its sub-competencies (scientific, systemic, and critical thinking) in a sample group of students from
a Latin American university. The intention is to identify statistically significant differences between a population
of men and women in a training program in entrepreneurship, assessing whether gender could be a factor to be
considered by educational institutions offering these specialties. To achieve this goal in the present exploratory
study, we applied a validated instrument to measure the university students’ perception of their mastery of rea-
soning-for-complexity to have statistically significant data to support the hypothesis that there is a gender gap
in developing this competency and its sub-competencies in students of a training program in entrepreneurship.

2. Theoretical Framework
2.1. Complex thinking and entrepreneurial training

For Morin (1990), the competency of complex thinking is extremely valuable for future professionals since it
enables them to face the challenges of the uncertain and volatile reality they will experience in their professional
development. According to Tobdn and Luna (2021), the capacity of future professionals to make decisions and
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solve complex problems is fundamental in a globalized, interconnected, and constantly changing world. Thus,
the competency of complex thinking considers mastering three types of thinking: scientific thinking, critical
thinking, and systemic thinking (Tecnologico de Monterrey, 2019). This article’s instrument dimensions applied
and analyzed are based on this concept. Still, it is important to point out that complex reasoning currently
considers a fourth type of subcompetence: innovative thinking (Ramirez-Montoya et al., 2024), which has now
become the theoretical foundation for the study of complex thinking by the authors of this research.

Scientific thinking is the ability of an individual to solve problems and challenges using objective, validated,
and standardized methodologies, obtaining relevant evidence, and seeking the highest possible level of cer-
tainty about the results of their analyses and decisions (Koerber & Osterhaus, 2019). Scientific reasoning pays
special attention to adopting the scientific method as a sufficient and reliable process to understand phenomena
and solve the challenges of uncertain reality (Suryansyah et al., 2021). Critical thinking focuses primarily on
the ability of people to question and rethink their knowledge of their environment, evaluate the information
acquired, and generate additional classifications, reflections, and syntheses (Cui et al.,, 2021). For these individ-
uals, it is relevant to develop logical approaches to rethink what they know to generate innovative, efficient, and
creative proposals (Tecnologico de Monterrey, 2019). Innovative thinking involves successfully applying creative
capacity (Passig & Cohen, 2014). Finally, systemic thinking allows individuals to perceive phenomena integrally,
identifying the elements that comprise them while recognizing their dynamics, interactions, and impact (Jaaron
& Backhouse, 2018). Thus, developing systems thinking sub-competencies allows approaching analyses with a
broad, interconnected vision and considers all the parts comprising a problem (Silva & Iturra, 2021).

Due to the above, educational institutions see the relevance of developing complex thinking skills in their
classrooms, considering that this competence provides relevant cognitive tools for their students to face the
challenges of their professional future. In this sense, it is possible to find varied studies that show this rela-
tionship between the formation of complex thought and issues associated with contemporary work demands.
Fidalgo-Blanco et al. (2022) reflect on education 4.0 in complex environments, especially as learning about the
Covid-19 pandemic. Garcia-Pefialvo et al. (2024) analyze the relationship between the use of Artificial Intelli-
gence in the training processes of universities and the need to develop critical thinking in students. These two
studies are just a couple of examples, but they show this latent need to promote complex thinking as a valuable
skill for lifelong learning.

As for entrepreneurship training, this has also shown the need to evolve as time goes by. The more flexible
and adaptable the entrepreneur is, the more significant opportunities his projects will have. For Fiore et al.
(2019), future entrepreneurs must work in increasingly multidisciplinary teams; this challenges individuals
with specific skills, focusing only on one field of study or failing to integrate complex knowledge. Handayani
and Naibaho (2019) point out this same need for flexibility and foresee that the arrival and development of
Industry 4.0 bring an urgent need for new entrepreneurs with the capacity for adaptability and understanding
of increasingly uncertain environments. In this sense, Meurer et al. (2022) consider that the competency of com-
plex thinking and its sub-competencies adhere to the needs and characteristics that should be promoted among
entrepreneurship students, especially when responding to uncertain and changing situations such as those cur-
rently experienced in the world. Ratten (2020), Ratten and Jones (2021), and Garcia-Pefialvo et al. (2020) con-
sider that the Covid-19 crisis put both companies and higher education institutions to the test, demonstrating,
more than ever, the importance of developing complex thinking skills in all their students, including those in
entrepreneurship training programs.

Despite the necessity of nurturing complex thinking in entrepreneurial processes, the intersection of this
relationship still needs to be explored, mainly in academic circles. This is evident in a bibliometric study con-
ducted by Vazquez-Parra, Cruz-Sandoval et al. (2022), where they could only identify 33 articles that connect
complex thinking and entrepreneurship. Less than a third of these articles focus on education and professional
training. Consequently, this study presents a compelling opportunity for valuable academic and practical con-
tributions, especially from a gender perspective, as it seeks to enhance our understanding of this relationship.

2.2. Training in entrepreneurship with a gender perspective

Modern universities are more focused on maintaining their cutting-edge status and academic excellence. Now-
adays, they also grapple with challenges related to their influence on individuals, regional progress, and the
assimilation of new cultural norms (Gutiérrez Vargas, 2022). Consequently, an emerging trend is for universities
to embrace inclusive viewpoints, like education, focusing on diversity and gender. By doing so, these institutions
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aim to challenge and reshape the unequal power dynamics in their respective social contexts (Vazquez-Parras,
Amézquita-Zamora, et al.,, 2022).

In this sense, the institutions that declare themselves with a gender perspective make clear efforts to trigger
the critical analysis of inequalities and the promotion of equity both in their classrooms and in the academic
reflection that takes place in their spaces, seeking to promote awareness and awareness about inequalities, incor-
porating content and promoting the participation and leadership of their community of women(Vazquez-Parras
& Ortiz-Meillon, 2018). The university gender perspective seeks to promote safe spaces open to dialogue, where
it is possible to discuss and reflect from a perspective of equality for the promotion of more egalitarian and just
societies (Baeza & Lamadrid, 2019).

As part of these efforts, the need to carry out studies that relate disciplinary training with gender arises,
since although in some disciplinary programs women have already become the majority in the classroom, this
has not been able to translate into work environments. In the specific case of entrepreneurship, according to the
Global Entrepreneurship Monitor (2021), although women are increasingly present in university academic pro-
grams in Latin America, their entrepreneurship rates continue to be the lowest compared to men in the region.

It is estimated that, in the United States, only 11% of high-level companies are founded by women, and only
7% of venture capital ends up in organizations led by women. In addition, the Covid-19 pandemic has amplified
the social and economic cost of inequalities between men and women, increasing the meaning and relevance
of studies that respond to correct these inequalities through education. It is estimated that taking action to
improve gender equality could add $13 trillion to the world’s Gross Domestic Product (GDP) by 2030 (McKinsey
& Company, 2021).

According to Entrialgo and Iglesias (2018) and Langowitz and Minniti (2007), a lack of female entrepre-
neurial role models limits the inclusion and development of female entrepreneurship. The almost null visibility
of female voices in the business field was thwarted considering the needs of women at the time of entrepreneur-
ship, even during their training. Therefore, as noted above, although women make up the majority of students,
they are underrepresented in university entrepreneurship training programs (Menzies & Tatroff, 2006; Peter-
son & Limbu, 2010). Evidence suggests that women are poorly represented as participants and collaborators
in many of these programs, which is reflected in the absence of gendered metrics, the majority delivery of male
content, the use of language and images of entrepreneurship that exclude women, and limited knowledge about
equity, diversity, and inclusion among program administrators (Elliott et al. 2020; Elliot et al., 2021; Liu et al,,
2020; Nowinski et al., 2019). All this establishes invisible barriers that limit young female students from their
training, impacting their recruitment and proposal generation by putting them in an environment that does not
adapt to their needs and renders an unattractive and intimidating business and organizational culture (Ferreras
etal, 2021).

Although various economies and governments invest heavily in entrepreneurship education and training,
according to Orsen et al. (2019), no coordinated effort is responsible for promoting the inclusion of a gender
perspective in this field. Thus, according to Gabriela Ramos (2018), from the OECD, entrepreneurial education
and training programs have less impact on women than men, which, in the long run, impacts their subsequent
entrepreneurial process.

For the above reasons, it is increasingly necessary to pay more attention to the relationship between entre-
preneurial training and concrete actions to promote the gender perspective in all processes, including the equal
development of competencies and skills established in the graduate profile. Thus, considering the relevance of
the complex thinking competency in training new entrepreneurs, this article aims to identify whether there are
statistically significant differences in the perceived level of achievement of this competency and its sub-compe-
tencies between a population of male and female students in an entrepreneurial training program. The intention
is to understand whether the limitations to female entrepreneurship are formative or whether attention should
be paid to other elements, such as the environment. Thus, the following research hypothesis is proposed:

H1: There is significant evidence of a gender gap in developing complex thinking competency and its
sub-competencies among students of an entrepreneurial training program.

3. Methodology
3.1. Participants and procedure

A convenience sample of 116 students from a private university in Mexico studying entrepreneurship-related
subjects included 55 men, 59 women, and 2 people who did not want to divulge their gender. This exploratory
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study was conducted between August and December 2021 with these students in their first to ninth semesters.
A self-administered questionnaire through Google Forms was applied for the students to answer voluntarily.

As itis an implementation in students, this study was regulated by the R4C research group, with the support
of the Writing Lab of the Tecnologico de Monterrey. Being an exploratory study, it will be required that the sam-
ple should be at most 4 groups of students (120), with the commitment to be able to expand the sample from
these first results.

3.2. Instrument

The eComplexity Likert scale questionnaire applied had 25 items distributed in three dimensions: systems
thinking (items 1 to 9), scientific thinking (items 10 to 17), and critical thinking (items 18 to 25). Each dimension
was subdivided into knowledge, skills, and attitudes or values. The Likert scale responses were Strongly agree
(5), Agree (4), Neither agree nor disagree (3), Slightly agree (2), and Not at all agree (1). The instrument in its
first version was based on three dimensions (this version was the one applied in this research) and in its second
version the instrument integrated the innovative thinking dimension (Castillo-Martinez & Ramirez-Montoya,
2022). Cronbach’s Alpha analysis was performed, and it was possible to determine the instrument’s reliability
(Alonso-Galicia & Silveyra-Ledn, 2022). A Google form was designed for the questionnaire application to make
it easier for the students to answer. Previously, validation was carried out through expert judgment, comple-
mented with the aforementioned statistical tests: Cronbach's Alpha and Student’s T-test. Cronbach’s Alpha is
considered a measure of the reliability of a scale. It allows measuring the internal consistency, i.e., how closely
sets of items are related in a group (UCLA, n.d.). The procedural decision for a statistical test requires that some
functions of the observable data are compared to the hypothesis (theory). Typically, this comparison is made
through the statistical t-test, whose probability distribution is fully specified through the Ho hypothesis (Arfken
& Harris, 2013).

4. Results

To determine the validity of the data collection, it was considered that although the calculation of Cronbach's
alpha is a good indicator of internal consistency for an instrument with more than twenty items, as is the case
of the eComplexity questionnaire, it is nevertheless important to take into account that it is a multidimensional
instrument, so it was convenient to use the Spearman-Brown approximation (Schmitt, 1996), which is still
derived from Cronbach’s alpha but with a slightly different mathematical approximation. In this case, we used
this approximation given by the equation: k(average of correlations)/(1+ (k-1)average of correlations). In this
case, where k is the number of items in the instrument, 25. The result was a Cronbach’s alpha of 0.921, which
indicates a high degree of reliability.

The overall mean and item means were calculated for the students’ perception of their mastery of the rea-
soning-for-complexity competency. The overall mean was 4.04, with a deviation(s) of 0.35. Table 1 shows the
item means distributed among the three types of thinking that constituted the eComplexity instrument.

Table 1. Means per item by types of thinking: systemic, scientific, and critical thinking.

Means by type of thinking

Systemic thinking

1 2 3 4 5 6 7 8 9
average= 4.16 4.02 3.98 4.06 4.06 4.32 4.03 452 3.89
s= 0.371 0.350 0.345 0.356 0.356 0.396 0.351 0.428 0.331
Scientific thinking

10 11 12 13 14 15 16 17
average= 3.92 4.01 4.03 3.85 3.66 417 4.05 4.09
s= 0.336 0.349 0.353 0.326 0.300 0.374 0.355 0.360

(Continued)
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Table 1. Means per item by types of thinking: systemic, scientific, and critical thinking. (Continued)

Means by type of thinking
Critical thinking
18 19 20 21 22 23 24 25
average= 3.83 3.74 412 3.95 3.90 411 4.16 4.47
s= 0.322 0.310 0.366 0.340 0.332 0.364 0.371 0.421

Source: Own creation.

As can be seen in Table 1, in general, students had a high perception of their level of mastery of the reason-
ing-for-complexity competency, and it can be seen that there is not a high degree of variability in the respon-

dents’ answers.

When performing the analysis for gender, the overall men’s and women’s means were calculated and for
each type of thinking. The item “I prefer not to answer” was integrated into the questionnaire; similar calcula-
tions were made for the overall mean and standard deviation by type of thinking. See Table 2.

Table 2. Overall mean for men and women and by type of thinking.

Gender Calculation of: Global Systemic Thinking Scientific Thinking | Critical Thinking
Men (55) mean 3.98 4.04 3.92 3.98

s 0.84 0.8 0.89 0.84
Women (59) mean 4.12 4.20 4.07 4.10

s 0.79 0.76 0.79 0.83
I prefer not to answer (2) mean 3.32 3.61 2.81 3.50

s 0.84 0.61 0.83 0.89

Source: Own creation.

As shown in Table 2, women have a higher perceived level of mastery of their reasoning-for-complexity than
men, but the difference in means is only 0.14 points. The two respondents who selected the option “I prefer not
to answer” about their gender obtained a lower mean (3.32). Men have the highest mean in their perceived level
of mastery in systems thinking (4.04), as do women (4.20). Another essential analytical statistic is the means by
item because these identify more specific aspects of each type of thought. Table 3 shows the means of the female

and male items, distributed by type of thinking.

Table 3. Item means of women and men by type of thinking: their perception of systemic,
scientific and critical thinking.

Means by type of thinking for men and women
Men Women
Categories Item X s X s
Systemic thinking 1 411 0.528 4.20 0.531
2 4.07 0.520 4.00 0.487
3 3.93 0.489 4.07 0.501
4 391 0.485 4.20 0.531
5 3.96 0.497 417 0.523
6 4.25 0.561 4.41 0.576
7 391 0.485 4.14 0.516
8 453 0.624 453 0.602
9 3.69 0.441 4.08 0.505
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Means by type of thinking for men and women
Men Women
Categories Item X S X s
Scientific thinking 10 3.87 0.477 3.98 0.484
11 4.02 0.508 4.02 0.491
12 3.95 0.493 4.15 0.520
13 3.85 0.474 3.90 0.466
14 3.58 0.420 3.80 0.446
15 4.16 0.541 4.24 0.538
16 391 0.485 4.22 0.534
17 4.00 0.505 4.22 0.534
Critical thinking 18 3.84 0.470 3.81 0.449
19 3.69 0.441 3.80 0.446
20 4.09 0.524 4.17 0.523
21 3.85 0.474 4.03 0.494
22 3.87 0.477 3.95 0.477
23 3.96 0.497 4.32 0.557
24 4.16 0.541 4.15 0.520
25 4.40 0.595 4.56 0.610

Source: Own creation.

Table 3 shows that women perceived a higher level of mastery in systems thinking for organizing infor-
mation to solve research problems efficiently and effectively (item 6). Regarding scientific thinking, items 15
(I'analyze the problem from the general to the particular and vice versa) and 16 (I generate and evaluate research
hypotheses) indicate that the women perceived they had a higher level of mastery. For critical thinking, item 25
(I appreciate criticism of my writings to improve them as often as necessary) obtained the highest mean.

Men considered that they have a higher level of mastery in the attitudinal part of systems thinking, as seen
in the mean of item 8 (I value learning something new in the field of research). In scientific thinking, they coin-
cided with women in item 15 (I analyze the problem from the general to the particular and vice versa). Finally, in
critical thinking, like women, they perceived a higher level of mastery of appreciating criticism of their writings
to improve them as often as necessary (item 25).

To verify the hypothesis (H1): There is significant evidence of a gender gap in developing the complex think-
ing competency and its sub-competencies in students in an entrepreneurial training program. A student’s t-test
was performed; the results are shown in Table 4.

Table 4. Difference in means for each type of thinking: systemic, scientific, and critical.

Systemic thinking
Item Dif (M-W) $*= t=
1 -0.09 0.280 -0.95
2 0.07 0.253 0.77
3 -0.14 0.245 -1.51
4 -0.29 0.259 -3.08
5 -0.21 0.261 -2.15
6 -0.15 0.323 -1.43
7 -0.23 0.251 -2.41
8 0.00 0.376 0.02
9 -0.39 0.226 -4.42
Overall mean -0.16 0.27 -1.63

(Continued)
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Table 4. Difference in means for each type of thinking: systemic, scientific, and critical. (Continued)

Systemic thinking
Item Dif (M-W) s? = t =
Scientific thinking
10 -0.11 0.231 -1.22
11 0.00 0.249 0.01
12 -0.21 0.257 -2.18
13 -0.04 0.221 -0.50
14 -0.21 0.188 -2.64
15 -0.07 0.291 -0.73
16 -0.31 0.261 -3.25
17 -0.22 0.271 -2.26
Overall mean -0.15 0.24 -1.59
Critical thinking

18 0.02 0.211 0.26
19 -0.11 0.196 -1.27
20 -0.08 0.274 -0.80
21 -0.18 0.235 -1.98
22 -0.08 0.228 -0.85
23 -0.36 0.279 -3.62
24 0.01 0.281 0.11
25 -0.16 0.363 -1.41
Overall mean -0.12 0.260 -1.22

Source: Own creation.

Two-tailed hypothesis tests with an «a=0.05 and gl=112 were conducted to determine whether the popula-
tion means of men and women are equal. The t-student values obtained for each sub-competency are shown
in Table 5 (in all three cases, p<0.05). The results indicated no significant difference between men and women.

Although there are no statistically significant differences with respect to the overall means by type of think-
ing, statistically significant differences could be identified in some items with respect to the perception of men
and women regarding their level of mastery. The statistically significant differences could be determined in the
identification of databases in their discipline and other areas to contribute to their research (item 4), partici-
pation in projects that present challenges/problems to be solved with multidisciplinary perspectives (item 5),
solving research problems by interpreting data from different disciplines (item 7), application of strategies that
facilitate the comprehension of complex texts (item 9), identification of the structure of a research article used
in their area or discipline (item 12), design of research instruments consistent with the research method used
(item 14), generation and evaluation of research hypotheses (item 16), truthfulness rating through data analysis
(item 17), review of their submissions with ethical guidelines before sending them for review (item 23).

5. Discussion

The results confirm that no statistically significant evidence supports differences between men and women
regarding their perceived level of mastery of the reasoning-for-complexity competency in general. However,
when analyzing the results by sub-competencies (Table 2), there is a tendency for women to have a higher per-
ception than their male peers.

This becomes even more obvious when analyzing the results by item, where women show a positive trend
in 20 of the 25 items, which, although not statistically significant, do show a better perception by women. Of
the 5 items where the female perception was not higher, two yielded similar results (items 8 and 11), and the
remaining three (items 2, 18, and 24) showed a positive male tendency, although it is essential to note that the
differences were marginal (4.00-4.07; 3.81-3.84; 4.15-4.16).

Ediciones Universidad de Salamanca | https://doi.org/10.14201/eks.29382 | e29382 25-8


https://doi.org/10.14201/eks.29382 | e29382

Development of Complex Thinking in Entrepreneurship Training: A Gender Approach

Based on this, it can be concluded that there is no statistically significant gap in the perception of achieve-
ment of complex thinking competency between men and women in the sample group, even though women
perceive themselves as having a higher level of development than their male peers in many items. Thus, the
hypothesis is rejected, placing the attention of the research on elements external to academic training, which, at
least for considering the development of complex thinking, is not justified.

These results are in line with studies carried out by Monterroso et al. (2017), Janusz et al. (2018), Nagahi et
al. (2019), and Vico and Rebollo (2019), who stated that women have a greater tendency to solve complex prob-
lems by recognizing their individuality and also the role they play as part of a group. The results also align with
Sargot (2017), Marmo and Celica (2017), and Onditi and Odera (2021), who connected a more significant devel-
opment of critical thinking in women as part of their process of self-identification within masculinized societies.
Contrast can be found in the studies of Heybach and Pickup (2017) and Di Tullio (2019), who considered the
existence of a gender gap in the development of scientific thinking as a result of inequality in the exposure of
research projects within the formative processes between male and female students, this can be refuted in the
present study, where women demonstrated a higher perception of achievement.

However, the same studies by Heybach and Pickup (2017) and Di Tullio (2019), as well as those by Arre-
dondo et al. (2019), consider that academic places may not be determinant in explaining the existing gap
between men and women when it comes to entrepreneurship. Although women show a higher performance
perception, governments must invest more in female entrepreneurship, the little opportunity for women in the
research culture of the Latin American region, and the social and cultural factors that limit female entrepre-
neurs. As pointed out by Arredondo et al. (2019), and consistent with the results of this article, the gender gap
in entrepreneurship does not lie in the entrepreneurial capacity or profile of young women but in the lack of
opportunities and support for entrepreneurship.

According to the Ecosystem of Latin American Startups in Seed Stage, prepared by Platzi (Mesalles, 2021),
only 30% of emerging businesses in the region have female participation. If we look specifically at technolo-
gy-based ventures, the gap becomes greater: according to the Global Startup Ecosystem Report 2021 (Startup
Genome, 2021), only 14% of these ventures worldwide were created by women. The reasons are multiple,
ranging from the lack of cultural incentives for women to study STEM careers, the entrenched gender stereo-
types and socioeconomic barriers that segregate almost 80% of working women in the region to sectors of
low productivity, and even the labor constraints on female talent that have caused less than 20% of technology
vacancies in Latin America to be filled by women (Vazquez-Parra, Amézquita-Zamora, et al., 2022). As a result,
women's entrepreneurship has little participation in the market, and, therefore, although the entrepreneurial
spirit and the desire for entrepreneurship exists, it does not materialize.

6. Conclusions

There is no doubt that studies on the gender gap in different social, economic, and academic spheres will con-
tinue to be relevant and necessary, especially in Latin America, where the influence of the social imaginary and
the predominantly patriarchal culture continues to be rooted in people, institutions, and public policies. It man-
ifests in women, who, although they can develop as well as their male counterparts, are limited within complex
environments of which they do not feel part. For this reason, the present exploratory study has sought to analyze
the perception rather than the level of achievement as such, considering that perception is a priority for people
to exercise their capacity optimally.

Thus, this article reinforces the need to develop environments beyond academia and theory, guaranteeing
committed follow-through to equality promoted within educational institutions. Although universities seem to
value reducing the gender gap between male and female students, it is a moot point if there is no follow-up with
public policies that work to ensure equity. It is a significant problem in entrepreneurship, where, as can be seen
in the results of this article, today, the educational gap is increasingly smaller. Still, we have yet to manage to
guarantee equality at the time of starting up entrepreneurial ventures.

The practical implications of these exploratory results point to the need to establish training and follow-up
processes that go beyond the classroom, linking academic work with concrete economic and governmental
actions that support women’s desire for entrepreneurship. It is recognized that this article may be limited by not
following up on the results beyond the refutation of the hypothesis. However, the results are valuable, as they
draw attention to what needs to be addressed beyond the educational environment. International organizations
urging universities to develop entrepreneurship should consider that this effort cannot remain isolated to the
classroom or entrepreneurial ecosystems. If the local or regional environment is not addressed, the projects
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may remain just good ideas and few results. Another limitation is clearly the small sample of students; how-
ever, as explained above, this responds to the fact that this is an exploratory study and that, due to institutional
regulation, the implementation must be limited. Even so, by giving these results, it will be possible to continue
the study in more representative samples for validation. In this sense, it is recognized that the results presented
here are not exhaustive, but that does not minimize their value.

Another aspect that is important to point out is that the present instrument contains three subcompetences
of thinking; however, the authors of this article and the other members of the interdisciplinary research group
R4C: Scaling up complex reasoning for all, of the Tecnologico de Monterrey, now study complex reasoning con-
sidering a new instrument that includes a fourth type of thinking: innovative. However, it was valuable to share
the results of applying the first instrument for the analysis regarding the perception of complex reasoning and
entrepreneurship competencies from a gender perspective.

In conclusion, this article highlights the long road ahead to reduce the gender gap in entrepreneurship.
Although there has been clear progress, as seen in the results, more is needed to ensure that men and women
with an entrepreneurial spirit can carry out their projects. It is necessary to join institutional and governmental
efforts to improve the environment for women at the time of entrepreneurship since only in this way can the
reality align with the capacity in which every woman with the desire to undertake ventures has not only the
knowledge and skills to do it but also the economic, social, legal, and resource support to make it a reality.

Acknowledges

The authors acknowledge the financial support of Tecnologico de Monterrey through the “Challenge-Based
Research Funding Program 2022"” (Project ID # 1001 - IFE0O1 - C1-T1 - E). The authors acknowledge the techni-
cal support of WritingLab, Institute for the Future of Education, Tecnologico de Monterrey, Mexico, in producing
this work. Special thanks to Dr. Antonio Millan for his support in the review process of this article.

References

Al-Qadasi, N., Zhang, G., Al-Awlaqi, M., Alshebami, A., & Aamer, A. (2023). Factors influencing entrepreneurial
intention of university students in Yemen: The mediating role of entrepreneurial self-efficacy. Frontiers in
Psicology, 14, 707803. https://doi.org/10.3389/fpsyg.2023.1111934

Alonso-Galicia, P. E. & Silveyra-Leén, G. (2022). GEET+ Action Strategy Pilot Study Country Report: MEXICO.
Women's Economic Imperative. https://d66z.short.gy/TuNUHD

Alvarez, 1., Melandet, J., & Nufiez, M. (2021). Social Entrepreneurs as Role Models for Innovative Professional
Career Developments. Sustainability, 13(23), 13044. https://doi.org/10.3390/su132313044

Arredondo, F, Vazquez, J. C., & Velazquez, L. (2019). STEM and Gender Gap in Latin America. Revista de EI Colegio
de San Luis, 9(18), 137-158. https://doi.org/10.21696/rcs19182019947

Arfken, G. B, & Harris, F. E. (2013). Student T Distribution. Elsevier

Baeza, A., & Lamadrid, S. (2019). ;Igualdad en la academia? Barreras de género e iniciativas en una universidad
publica (2013-2018). Pensamiento Educativo, 56(1), 1-17. https://doi.org/10.7764/PEL.56.1.2019.9

Bian, I., Almaududi, A., Risdwiyanto, A., Sondari, S., & Khootimah, H. (2023). Analysing the Relationship between
Entrepreneurship Education, Self-Efficacy, and Entrepreneurial Performance. Journal on Education, 5(4).
https://doi.org/10.31004/joe.v5i4.2106

Castillo-Martinez, I. M., & Ramirez-Montoya, M. S. (2022). Instrumento eComplexity: Medicién de la percep-
cién de estudiantes de educacion superior acerca de su competencia de razonamiento para la complejidad.
https://d66z.short.gy/3r34uE

Castillo-Martinez, . M., Argtielles, A. ], Pifial, O. E., Glasserman-Morales, L. D., Ramirez-Montoya, M.S. & Carre-
on-Hermosillo, A. (2023). Towards the development of complex thinking in university students: Mixed
methods with ideathon and artificial intelligence. Computers and Education: Artificial Intelligence, 5, 100186.
https://doi.org/10.1016/j.caeai.2023.100186

Cheung, C.,, & Wong, S. (2018). Entrepreneurship education in higher education: A systematic review and
research agenda. Education and Training, 60(9), 949-968. https://doi.org/10.1108/ET-02-2018-0037

Cui, L., Zhy, Y, Qu, J., Tie, L., Wang, Z., & Qu, B. (2021). Psychometric properties of the critical thinking disposition
assessment test amongst medical students in China: a cross-sectional study. BMC Medical Education, 1-8.
https://doi.org/10.1186/s12909-020-02437-2

Ediciones Universidad de Salamanca | https://doi.org/10.14201/eks.29382 | 29382 25-10


https://doi.org/10.14201/eks.29382 | e29382
https://doi.org/10.3389/fpsyg.2023.1111934
https://d66z.short.gy/TuNUHD
https://doi.org/10.3390/su132313044
https://doi.org/10.21696/rcsl9182019947
https://doi.org/10.7764/PEL.56.1.2019.9
https://doi.org/10.31004/joe.v5i4.2106
https://d66z.short.gy/3r34uE
https://doi.org/10.1016/j.caeai.2023.100186
https://doi.org/10.1108/ET-02-2018-0037
https://doi.org/10.1186/s12909-020-02437-2

Development of Complex Thinking in Entrepreneurship Training: A Gender Approach

Di Tullio, I. (2019). Gender Equality in STEM: Exploring Self-Efficacy Through Gender Awareness. Italian Journal
of Sociology of Education, 11(3), 226-245. https://doi.org/10.14658/pupj-ijse-2019-3-13

Elliot, C., Mantler, ., & Huggins, J. (2021). Exploring the gendered entrepreneurial identity gap: implications for
entrepreneurship education. International Journal of Gender and Entrepreneurship, 13(1), 50-74. https://
doi.org/10.1108/1JGE-04-2020-0048

Elliott, C., Mavriplis, C., & Anis, H. (2020). An entrepreneurship education and peer mentoring program for
women in STEM: mentors' experiences and perceptions of entrepreneurial self-efficacy and intent. Interna-
tional Entrepreneurship and Management Journal, 16,43-67. https://doi.org/10.1007/s11365-019-00624-2

Entrialgo, M., & Iglesias, V. (2018). Are the Intentions to Entrepreneurship of Men and Women Shaped Differ-
ently? The Impact of Entrepreneurial Role-Model Exposure and Entrepreneurship Education. Entrepreneur-
ship Research Journal, 8(1). https://doi.org/10.1515/erj-2017-0013

Ferreras, R., Hernandez, A., & Serradell, E. (2021). Gender and learning results: a study on their relationship in
entrepreneurship education and business plans. Studies in Higher Education, 46, 2355-2370. https://doi.org
/10.1080/03075079.2020.1723525

Fidalgo-Blanco, A., Sein-Echaluce, M. L., & Garcia-Pefalvo, F. J. (2022). Education 4.0-based Method to Improve
Learning: Lessons Learned from COVID-19. RIED. Revista Iberoamericana de Educacién a Distancia, 25(2),
49-72. https://doi.org/10.5944 /ried.25.2.32320

Fiore, E., Sansone, G., & Paolucci, E. (2019). Entrepreneurship Education in a Multidisciplinary Environment:
Evidence from an Entrepreneurship Programme Held in Turin. Administrative Sciences, 9(1), 28. https://
doi.org/10.3390/admsci9010028

Garcia-Pefialvo, F. J., Corell, A., Abella-Garcia, V., & Grande-de-Prado, M. (2020). Online Assessment in Higher
Education in the Time of COVID-19. Education in the Knowledge Society, 21, 12. https://doi.org/10.14201/
eks.23013

Garcfa-Pefialvo, F. ], Llorens-Largo, F,, & Vidal, J. (2024). The new reality of education in the face of advances in
generative artificial intelligence. RIED: revista iberoamericana de educacién a distancia, 27(1), 9-39. https://
doi.org/10.5944 /ried.27.1.37716

Global Entrepreneurship Monitor. (2021). Women'’s Entrepreneurship 2020/21 Thriving Through Crisis. https://
d66z.short.gy/9G7L6k

Granados, C. (2020). The huge gender gap in entrepreneurship: Why and its consequences? Forbes México.
https://d66z.short.gy/6VuSZT

Gutiérrez Vargas, J. R. (2022). Género y mirada: la invisibilizacidn del conocimiento producido por las mujeres en
México. Iztapalapa. Revista de Ciencias sociales y Humanidades, 43(92), 157-188. https://doi.org/10.28928/
ri/922022 /aotl/gutierrezvargasj

Handayani, E., & Naibaho, L. (2019). The urgency of entrepreneurship learning in the industrial age of 4.0. Jour-
nal of Physics: Conference Series. International Conference on Education, Science and Technology, 1387, 13-16.
https://doi.org/10.1088/1742-6596/1387/1/012032

Heybach, ], & Pickup, A. (2017). Whose STEM? Disrupting the Gender Crisis Within STEM. Educational Studies,
53,614-627. https://doi.org/10.1080/00131946.2017.1369085

Jaaron, A., & Backhouse, C. (2018). Operationalisation of service innovation: a systems thinking approach. The
Service Industries Journal(38), 561-583. https://doi.org/10.1080/02642069.2017.1411480

Janusz, B., Jézefik, B., & Perdkyld, A. (2018). Gender-related Issues in Couple Therapists' Internal Voices and
Interactional Practices. Australian & New Zealand Journal of Family Therapy, 39(4), 436-449. https://doi.
org/10.1002/anzf.1331

Koerber, S., & Osterhaus, C. (2019). Individual Differences in Early Scientific Thinking: Assessment, Cognitive
Influences, and Their Relevance for Science Learning. Journal of Cognition and Development, 20(4), 510-533.
https://doi.org/10.1080/15248372

Langowitz, N., & Minniti, M. (2007). The entrepreneurial propensity of women. Entrepreneurship theory and
practice, 31(3), 341-364. https://doi.org/10.1111/j.1540-6520.2007.00177 x

Liu, T, Walley, K., Pugh, G., & Adkins, P. (2020). Entrepreneurship education in China: Evidence from a prelimi-
nary scoping study of enterprising tendency in Chinese university students. Journal of Entrepreneurship in
Emerging Economies, 12(2), 305-326. https://doi.org/10.1108/JEEE-01-2019-0006

Marmo, C., & Célica, E. (2017). Women, the cultural labyrinth and the assumption of critical thinking. UPGTO
Management Review, 2(2), 1-9.

McKinsey & Company. (2021). COVID-19 and gender equality: Countering the regressive effects. https://d66z.
short.gy/WXAuWa

Ediciones Universidad de Salamanca | https://doi.org/10.14201/eks.29382 | 29382 25-11


https://doi.org/10.14201/eks.29382 | e29382
https://doi.org/10.14658/pupj-ijse-2019-3-13
https://doi.org/10.1108/IJGE-04-2020-0048
https://doi.org/10.1108/IJGE-04-2020-0048
https://doi.org/10.1007/s11365-019-00624-2
https://doi.org/10.1515/erj-2017-0013
https://doi.org/10.1080/03075079.2020.1723525
https://doi.org/10.1080/03075079.2020.1723525
https://doi.org/10.5944/ried.25.2.32320
https://doi.org/10.3390/admsci9010028
https://doi.org/10.3390/admsci9010028
https://doi.org/10.14201/eks.23013
https://doi.org/10.14201/eks.23013
https://doi.org/10.5944/ried.27.1.37716
https://doi.org/10.5944/ried.27.1.37716
https://d66z.short.gy/9G7L6k
https://d66z.short.gy/9G7L6k
https://d66z.short.gy/6Vu5ZT
https://doi.org/10.28928/ri/922022/aot1/gutierrezvargasj
https://doi.org/10.28928/ri/922022/aot1/gutierrezvargasj
https://doi.org/10.1088/1742-6596/1387/1/012032
https://doi.org/10.1080/00131946.2017.1369085
https://doi.org/10.1080/02642069.2017.1411480
https://doi.org/10.1002/anzf.1331
https://doi.org/10.1002/anzf.1331
https://doi.org/10.1080/15248372
https://doi.org/10.1111/j.1540-6520.2007.00177.x
https://doi.org/10.1108/JEEE-01-2019-0006
https://d66z.short.gy/WXAuWa
https://d66z.short.gy/WXAuWa

Patricia Esther Alonso-Galicia, José Carlos Vazquez-Parra, [solda Margarita Castillo-Martinez, Maria Soledad Ramirez-Montoya

Menzies, T., & Tatroff, H. (2006). The Propensity of Male vs. Female Students to Take Courses and Degree Con-
centrations in Entrepreneurship. Journal of Small Business & Entrepreneurship, 19(2), 203-223. https://doi.
org/10.1080/08276331.2006.10593367

Mesalles, N. (1 de agosto de 2021). Report: The Latin American Startup Ecosystem. EKA. https://d66z.short.gy/
rugpQh

Meurer, M. M., Waldkirch, M., Schou, P. K., Bucher, E. L., & Burmeister-Lamp, K. (2022). Digital affordances: how
entrepreneurs access support in online communities during the COVID-19 pandemic. Small Business Eco-
nomics, 58(2), 637-663. https://doi.org/10.1007 /s11187-021-00540-2

Monterroso , 0., Bailey, C., Pefate, L., Garcia, J., & Véliz, R. (2017). Systemic thinking to strengthen professional
competencies of analysis and synthesis in the Environmental and Agricultural Sciences curricula. Cultura de
Guatemala, 1(38), 49-72.

Morin, E. (1990). Introduccion al pensamiento complejo. Gedisa.

Nagahi, M,, Ibne, N, & Jaradat, R. (2019). Gender differences in practitioners' preferences for systems-thinking
skills. Proceedings of the International Annual Conference of the American Society for Engineering Manage-
ment. American Society for Engineering Management.

Nowinski, W.,, Haddoud, M., Lancaric, D., Egerova, D., & Czegledj, C. (2019). The impact of entrepreneurship edu-
cation, entrepreneurial self-efficacy and gender on entrepreneurial intentions of university students in the
Visegrad countries. Studies in Higher Education, 44, 361-379. https://doi.org/10.1080/03075079.2017.13
65359

Onditi, F, & Odera, J. (2021). Women in Contemporary Developmental Thought. In F. Onditi, & J. Odera,
Women in Contemporary Developmental Thought (pp. 35-55). Palgrave Macmillan. https://doi.
org/10.1007/978-3-030-71095-8_3

Orsen, B, Elliot, C., & Cukier, W. (2019). Strengthening ecosystem supports for women entrepreneurs. Telfer School
of Management, University of Ottawa.

Passig, D., & Cohen, L. (2014). Measuring the style of innovative thinking among engineering students. Research
in Science & Technological Education, 32(1), 56-77. https://doi.org/10.1080/02635143.2013.878328

Peterson, R., & Limbu, Y. (2010). Student characteristics and perspectives in entrepreneurship courses: a profile.
Journal of Entrepreneurship Education, 13(1), 65-83.

Ramirez-Montoya, M. S., Basabe, F. E., Carlos Arroyo, M., Patifio Zuiiga, I. A., & Portuguez-Castro, M. (2024). Mod-
elo abierto de pensamiento complejo para el futuro de la educacién. Octaedro.

Ramos, G. (2018). OCDE-INADEM Women Entrepreneurs: Reaping the Benefits of Digitalization and Globalization.
Ciudad de México: OCDE.

Ratten, V. (2020). Coronavirus (Covid-19) and the entrepreneurship education community. Journal of Enter-
prising Communities: People and Places in the Global Economy, 14(5), 753-764. https://doi.org/10.1108/
JEC-06-2020-0121

Ratten, V., & Jones, P. (2021). Covid-19 and entrepreneurship education: Implications for advancing research and
practice. The International Journal of Management Education, 19(1), 100432. https://doi.org/10.1016/].
ijme.2020.100432

Sanabria-Z, ]., Alfaro-Ponce, B., Gonzalez-Pérez, L. I, & Ramirez-Montoya, M. S. (2024). Reusable educational
resources for developing complex thinking on open platforms. Education and Information Technologies,
29(1),1173-1199. https://doi.org/10.1007 /s10639-023-12316-0

Sargot, M. (2017). Feminisms, critical thinking and alternative proposals in Latin America. San José: Women'’s
Studies Research Center. Universidad de Costa Rica. https://d66z.short.gy/AbxUHs

Schmitt, N. (1996). Uses and Abuses of Coefficient Alpha. Psychological Assessment, 8(4), 350-353. https://doi.
org/10.1037/1040-3590.8.4.350

Silva, C., & Iturra, C. (2021). A conceptual proposal and operational definitions of the cognitive processes of com-
plex thinking. Thinking Skills and Creativity(39). https://doi.org/10.1016/j.tsc.2021.100794

Startup Genome. (2021). The Global Startup Ecosystem Report. GSER. https://d66z.short.gy/AU30c0

Suarez-Brito, P, Vazquez-Parra, ].C., Lopez-Caudana, E., & Buenestado-Fernandez, M. (2024). Examining the
level of perceived achievement of complex thinking competency in health Sciences students and its rele-
vance to the graduate profile. International Journal of Educational Research Open, 6, 100314. https://doi.
org/10.1016/j.ijedro.2023.100314

Suryansyah, A. Kastolani, W, & Somantri, L. (2021). Scientific thinking skills in solving global warm-
ing problems. [OP Conference Series: Earth and Environmental Science, 683(1). https://doi.
org/10.1088/1755-1315/683/1/012025

Ediciones Universidad de Salamanca | https://doi.org/10.14201/eks.29382 | 29382 25-12


https://doi.org/10.14201/eks.29382 | e29382
https://doi.org/10.1080/08276331.2006.10593367
https://doi.org/10.1080/08276331.2006.10593367
https://d66z.short.gy/ruqpQh
https://d66z.short.gy/ruqpQh
https://doi.org/10.1007/s11187-021-00540-2
https://doi.org/10.1080/03075079.2017.1365359
https://doi.org/10.1080/03075079.2017.1365359
https://doi.org/10.1007/978-3-030-71095-8_3
https://doi.org/10.1007/978-3-030-71095-8_3
https://doi.org/10.1080/02635143.2013.878328
https://doi.org/10.1108/JEC-06-2020-0121
https://doi.org/10.1108/JEC-06-2020-0121
https://doi.org/10.1016/j.ijme.2020.100432
https://doi.org/10.1016/j.ijme.2020.100432
https://doi.org/10.1007/s10639-023-12316-0
https://d66z.short.gy/AbxUHs
https://doi.org/10.1037/1040-3590.8.4.350
https://doi.org/10.1037/1040-3590.8.4.350
https://doi.org/10.1016/j.tsc.2021.100794
https://d66z.short.gy/AU3oc0
https://doi.org/10.1016/j.ijedro.2023.100314
https://doi.org/10.1016/j.ijedro.2023.100314
https://doi.org/10.1088/1755-1315/683/1/012025
https://doi.org/10.1088/1755-1315/683/1/012025

Development of Complex Thinking in Entrepreneurship Training: A Gender Approach

Tecnologico de Monterrey. (2019). Reasoning for complexity. In Tecnologico de Monterrey, Transversal Compe-
tencies. A vision from the Tec21 educational model (pp. 62-76). Tecnologico de Monterrey.

Tobon, S., & Luna, J. (2021). Complex Thinking and Sustainable Social Development: Validity and Reliability of
the COMPLEX-21 Scale. Sustainability, 13(12). https://doi.org/10.3390/su13126591

UCLA. (n.d.). What does Cronbach's Alpha mean? UCLA.

Vazquez-Parra, J. C., Alonso-Galicia, P, Cruz-Sandoval, M., Suarez-Brito, P, & Carlos-Arroyo, M. (2023). Social
Entrepreneurship, Complex Thinking, and Entrepreneurial Self-Efficacy: Correlational Study in a Sample of
Mexican Students. Administrative Sciences, 13(104). https://doi.org/10.3390/admsci13040104

Vazquez-Parra, J. C,, Amézquita-Zamora, J. A, & Ramirez-Montoya, M. S. (2022). Student Perception of Their
Knowledge of Social Entrepreneurship: Gender-gap and Disciplinary Analysis of an Ashoka Changemaker
Campus in Latin America. Journal of Applied Research in Higher Education, 14(3), 1224-1241. https://doi.
org/10.1108/JARHE-02-2021-0067

Vazquez-Parra, J. C., Cruz-Sandoval, M., & Carlos-Arroyo, M. (2022). Social Entrepreneurship and Complex Think-
ing: A Bibliometric Study. Sustainability, 74(20), 13187. https://doi.org/10.3390/su142013187

Vazquez-Parra, J. C., & Ortiz-Meillon, V. (2018). Innovacién educativa como elemento de la doble responsabilidad
social de las universidades. Revista de Investigacion Educativa, 9(17), 133-144. https://doi.org/10.33010/
ie_rie_rediech.v9i17.157

Vico, A., & Rebollo, M. (2019). Women's learning about the Internet and social networks: Validation and general
results of a scale. Educacion XX1, 22(1), 375-400. https://doi.org/10.5944 /educXX1.21469

Wishnu, L., Shandy, B., Wibowo, A., Mahendra, A., Aris, N., Harwida, G., & Nur, A. (2020). The impact of entrepre-
neurship education and students' entrepreneurial mindset: the mediating role of attitude and self-efficacy.
Heliyon, 6(9), 04922. https://doi.org/10.1016/j.heliyon.2020.e04922

Ediciones Universidad de Salamanca | https://doi.org/10.14201/eks.29382 | 29382 25-13


https://doi.org/10.14201/eks.29382 | e29382
https://doi.org/10.3390/su13126591
https://doi.org/10.3390/admsci13040104
https://doi.org/10.1108/JARHE-02-2021-0067
https://doi.org/10.1108/JARHE-02-2021-0067
https://doi.org/10.3390/su142013187
https://doi.org/10.33010/ie_rie_rediech.v9i17.157
https://doi.org/10.33010/ie_rie_rediech.v9i17.157
https://doi.org/10.5944/educXX1.21469
https://doi.org/10.1016/j.heliyon.2020.e04922

	Development of Complex Thinking in Entrepreneurship Training: A Gender Approach 
	1. Introduction 
	2. Theoretical Framework 
	2.1. Complex thinking and entrepreneurial training 
	2.2. Training in entrepreneurship with a gender perspective 

	3. Methodology 
	3.1. Participants and procedure 
	3.2. Instrument 

	4. Results 
	5. Discussion 
	6. Conclusions 
	Acknowledges 
	References


